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Less is More
Typography is one of 
those things in design that 
can be fairly difficult to 
grasp. With so many fun 
and cool fonts available 
at our fingertips why not 
experiment and have some 
fun?
 

Have you ever been 
to Vegas? 
The visual assault of lights, patterns, 
and frenzy are exciting! And also 
incredibly confusing, distracting, and 
wrought with the probability that you’re 
going to miss something that is going on.
 
This same confusion can occur on your page 
and lead to a readers distraction and lack of 
focus. By filling your page with competing 
fonts styles and sizes, the reader can get 
overwhelmed with trying to figure out 
where to look next.  A clean, ordered page 
makes readability, and more importantly 
comprehension, much easier.
 

Please don’t 
misunderstand. 
Visual cues are critical for 
comprehension. But, they must be 
used strategically with this end goal 
in mind.  Clean headings and subheadings 
must relate to each other and complement 
the body text.
 

Although there are always exceptions to 
the rule, generally it’s acceptable to use 
no more than two type faces on a page. 
One of which is used for the headings 
and visual cues, and another for the 
body text. Color communicates, but it 
should also be used strategically and as 
an accent rather than the focus of the 
page.

 

As we mentioned in previous posts, white space 

is important, and this holds true for laying out 

text as well. Lines of type need to breathe so 

choose a leading* that gives your paragraphs 

some space, taking care not to place them 

too far apart. There is an equation that helps 

determine the proper spacing for readability, 

but that involves math, so just try to keep your 

leading about 2-4 points higher than your font 

size and you should be in good shape.
 
Page layout is a powerful tool in 
your design and marketing portfolio and is an 
incredible opportunity to build credibility with 
your reader. By observing some guidelines that 
keep your end user in mind,  you will have a 
greater impact on the power of communication.

*Leading is the space between lines of text. 
Back in the days when presses used letter 
blocks for printing, the type-setters would 
use bars of lead to space the lines evenly. 
Therefore, the thickness of the bar determined 
the ‘leading’ on that page.
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